
Influence Your Customers with Modern PR Strategies





Lead. Build. Profit.







Who you are

What is your history

Who do you serve

Why are you in the business you’re 

in

Why do you serve the customers you 

serve

How are you different from other 

restaurants, retail stores or fill in the 

blank



Hours

Address 

Map

Menus

Products 

Testimonials

Pictures

Reviews

Blog posts

Links to social media



 Simple navigation leads to lots of info  Answer frequently asked questions





…of us trust recommendations 
and word of mouth over all 
other forms of advertising

http://www.nielsen.com/us/en/insights/reports/2012/global-trust-in-advertising-and-brand-messages.html

92% 



Word of mouth gone viral



According to Edison Research, 32 percent of social media-savvy customers expect a 
response from your team within 30 minutes, and 42 percent want to hear back within 
the hour. Fifty-seven percent expect that same response time on weekends and after 
business hours as well. 

http://www.convinceandconvert.com/social-media-research/42-percent-of-consumers-complaining-in-social-media-expect-60-minute-response-time/




 Happy employees mean happy customers

 Empower your employees to solve problems for your customers

 Customer complaints are opportunities to create memorable experiences



 Make sure your site is mobile friendly

 Make sure information is up to date

 Are your hours accurate? Have you added something new that you want to 
promote?

 Any seasonal events? 

 If I call your restaurant staff, can they tell me if you’re open for lunch? 

 According to a 2013 Single Platform study, 80% of consumers want to see a menu 
before they dine at a restaurant, 84% are likely to look at more than one restaurant 
before choosing where to eat and 70% of consumers think it is important to be able 
to read menus on a mobile device



 Tell your story

 Be active on social media – but don’t just talk about yourself

 Be true to who you are

 And, of course, provide consistently great customer service



 Study your customers

 Pick the platform they’re most likely to use

 Commit to a regular schedule

 Start small

 Use tools like HootSuite, MeetEdgar or Buffer to 
schedule posts in advance



Use professional footage

Or

Use your iPhone



 Monitor the market with free tools like Nuzzel and Digg

 Visit Yelp regularly; what are your customers saying?

 Negative comments can be opportunities

 Google Alerts and TalkWalker can be set up to notify you when your company or 
important topics appear online



 Quality over quantity

 Relevant audience

 Natural brand or customer advocates

 Have a platform 

 Blog

 Online magazine

 Books



 Local contacts 
 www.tempetourism.com/blog/ 

 www.phxrailfood.com 

 www.azfoodieblog.com/ 

 www.coutureinthesuburbs.com/author/tseely/ 

 www.thehotsheetblog.com/ 

 www.phoenix.about.com

 www.penandfork.com 

 www.phoenixbites.com 

 www.mouthbysouthwest.com

 Arizona Republic – Dominic Armato (food) 

 Read blogs and articles: know what they write about, is your business is a good fit?

 Can you comment on a trend? Are you celebrating an anniversary? 



“In the age of social media, it’s easy to get sucked into the “viral vortex” of 
seemingly overnight success in the media.

Realistically, your earned media plan should be mapped out during the course of six 
months to a year with milestones.

Remember, it is earnedmedia, which means it takes considerably longer to see 
results than writing a blog post, sponsoring content on Facebook, or sending a tweet.

You’re building relationships with human beings and that just takes time.

There is no way to short-cut it.”

Gini Dietrich, in a blog post for SpinSucks.com 



A simple email like this:

Hi Leo,

I’m sending you a few Tempe, AZ 
updates in case you’re planning any 
coverage of Cactus League Spring 
Training in Arizona. Please let me 
know if I can ever be of assistance.

Best,

~Toni

Can lead to this: 



 Let us help you tell your story through:

 Blogs

 Photos on our site or social media

 Sharing posts via Facebook, Twitter or Instagram

 Visits from travel writers

 Event listings

 Special offers

 Seasonal or holiday activities (Mother’s Day brunch, New Year’s Eve specials, St. Patrick’s 
Day festivities)



 Post shareable images and content

 Invite your followers and influencers to share it with their audiences

 Post fact sheets, bios and media-ready images

 Reach out to influencers and let them know how you can help them

 Train your employees to handle all inquiries quickly and thoroughly




